Shaping the Future of Travel:

Sandeep Dwivedi on Digital

Transformation, Innovation and the
New Age Traveller

he travel and taurism industry
Tla undergaing a prafound

transfarmation as technolagy,
changing consumer expectations and
evalving business modals redefine
the way people explore the world.
Fram perzonalised travel expeariences
and artificial intelligence to seamless
connectivity and data-driven decisian-

Sandesn Dwived

rmaking, innowation is becoming the
cormearstene of growth across the travel
BEOHEYELEIT.

In this exelusive conversation,
Devender Grover, Editer-in-
Chief, Travel Span, speaks with
Mr. Sandeep Dwivedi, Managing
Director, Amadeus South Aszia,
about the technolagical advancameants
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shapging the future of travel, the
evalving needs of travellars, and

the opportunities amearging across
one of the world's most dynamic
taurizm markets. Drawing on his
extengive industry experenca, Dwivedi
shares valuable insights inte digital
transformation, custamer exparignce
enhancement, sustainability initiatives
and the role of technalogy in helping
travel businesses navigate a ragidly
changing landscape while unlacking
riew avenues for grawth,

!G.l India is emerging as one of
4 the world's most dynamic

travel markets. How is Amadeus
India positioning itsell to support
the next phase of growth across
aviation, hespitality and digital
travel scosystems?

The Indian Travel and Tourism
market is at the center of ona af the
moat significant transfarmations
happening in global travel today.
India's annual air passenger trafiic is
prajected to escead SO0 millian by
2030 under surrent aviation grawth
trajectories (The Ecanamic Tirmeag).
The Indian travel & vourisrm market is
expected to reach USD 39.6 Billion
by 2034, exhibiting a growth rate
{CAGR) of 5.82% during the periad
2026-2034 {IMARC Croug). The market
iz sxpanding due to rizing damastic
travel, govamment initiatives and
increased inbaund tourism. Moraayer,
strengthenad infrastructure, digital
advancamants and evolving traveller
preferences are alss shaping the
industry's futura. At Amadeus, we
are focused on enabling this growth
thraugh intelligent, eennectad and
future-ready technolegy ecosystems.



The next phase of travel growth in
India will not be driven by infrastructure
alonea, it will be powered by A, clowd
technolagy and seamless digital
experiences. Todey's travellars
expect hyper-personalised journeays,
frictionless payments, real-time
garvicing and integrated mobility
gxperiences acrogs every touchpoint.
Taday, mapority of travel baakings
glebally are digitally influenced and
traveller increasingly expect hypear-
personalized and frictionless jaurnays.
This is where technology becomes a
kay anabler.

From advanced retailing and
merchandising solutions to biometric-
enabled journeys, cloud-native
hospitality platforms and &l-driven
traveller insights, Amadeus is helgping
indugtry partners mave toward smarter
and more afficient agerations. At
Amadeus, we sae oursalves not just as
& technalogy prowider, But as a lang-
tarm transfarmation pariner helping
shape the future of trevel.

'-_!l: .l Global travel demand has

rebounded strongly, but
volatility remains a constant
factor. What are the biggest
apportunities and risks eurrently
facing the travel technolagy
industng?

The glabal travel industry hes shown
remarkable resilience aver the last few
years, with demand rebounding strongly
aerogs bath laisure and business traval.
Hawaver, vaolatility continues to remain
a defining reality whether driven by
granamic uncertainty, geopalitical
developments, changing traveller
behaviaur or oparatienal disruptions.
Faor the travel technolagy industrg, this
creatas both significant opportunities
and imgortant challenges.

One of the biggest opportunities Lies
in accelerating digical transformation
serpas the travel ecosystem. Travellers
today expect searnless, connected and
highly personalised experiences acrass
evary tauchpaint. For example, airlines
can mow bundle ancillaries, seating,
baggege and expariences in a far mora
personalised way, creating new revenue
strearms while improving customer

experience. Thig is pushing airlines,
airports, hotels and traval sellars o
invest mare aggressively in technalogy.

Anorther major agporiunity i
operational inelligence. Airlines and
alrports are increasingly leveraging
pradictive analytics to imprave revenoe
rmanagement, optimise capacity,
reduce disruptions and enhance
traveller experiences. The glebal travel
technolegy market size reached USD
11.3 Billian in 2025 and is projectad
to axcesd USD 18 billion by 2034,
exhibiting & grawth rate (CAGR) of
5.75% {(IMARC Groug).

On the ather hand, the legacy
infrastructure continues ta be a
challenge for many trevel businessas
trging to modernise at scale. Rising
custamer sxpectations alse means that
businesses must innavate cantinuausly
while maintaining operational efficiency
and prafitakility.

Ar Amadeus, we believe the future
belongs te travel ecosystems that
are intelligent, agile, connacted and
rezilient, capable of adapting guickly
te change while keeping the travellar
experience at the center af Innovation,

Amadeus has a strong global
innovation focus. Which

emerging technologies from
generative Al and eloud computing
to autemation and predictive
intelligence do you beliewe will
most profeundly influence travel
awer the next decade?

Ower the next decade, | believe
the trawvel industry will ke shaped by
a carvergence of technolegies rather
than one gingle innavation. The mast
prafound impect will come from how
Al cloud eomputing, sutamatian,
pradictive intalligence and connestad
ecosystams wark together to create
smarter, more seamiess and highly
persanalized travel experiences.

Generative Al has the potential te
redefine traveller engagernant. YWe are
already moving toward & warld where
travellers can interact convergationally
with travel platforms to plan entire
journays from destination inggiratian
and itinerary building te real-time
sarvicing during disruptians. The

axperience will became far mora
inbuitive, contextual and parsanalised.

Cloud technalogy will alse play
a foundational role in medemizing
industrg. As travel businesses scale
and become more Intercannected,
cloud-native platforms will provide the
flexibility, speed and resilience required
to sugpart real-time operations, faster
innavation and better callaboration
ACro8s acasyslems.

Predictive intelligenca will help
alrlines, sirports and hotels anticipata
demand, eptimize pricing, managa
capacity and improve operational
afficiency. For axample, Al-drivan
forecasting can help reduce
congestian, improve disneption
rnanagement and deliver mare
proactive custamer service.

The goal is not just digital
transfermation, but ereating travel
axparences that are simplen, smarter,
raare sustainable and meaningful far
traveller worldwide.

(P Artificial Intelligence
" iz reshaping customer

experiences worldwide. How do
you see Al transforming travel
planning, personalisation, revenue
management and operational
efficiency ever the next few years?

Ower the next few years, Al will mave
frorn being & suppoart ool te becaming
a core driver of decision-making,
persanalisation and operational agility
acrass the entire traval acosystem.

From a travelars' perapective, Al
will make travel planning far mare
inbuitive and personaliged. Instead of
browsing throwgh hundreds of options,
travellers will increagingly receive
recammendations bazsed on their
preferences, past behaviour, budgats
and even trevel intent. Far example,
a family traveller may autematically
recaive child-friendly hotel suggestions
and flaxible flight eptions, while &
business treveller could be affered
faster airport transit, lounge accass
and preferred seating based on
previous journeys,

In ravenue managament, Al is
already transfarming how airlines and
hatels farecast dermand and aptimize
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pricing. Dynamic pricing models can
now adjust fares and room rates

ir real time based on seasonality,
booking patterns, events and market
demand. For instance, airlines can
pradict ancillary preferences and

offer perscnalised upgrades, baggage
options or meal selections that improwve
both custemer experience and revenue
BEnaration.

Operaticnally, Al will help reduce
friction across the journey. Chatbots
and virtual assistants are already
handling routing customer Quanas,
while predictive analytics is halping
airports manage passenger flow and
reduce congastion. Al-driven disruption
managamant can proactivaly suggest
alternate flights or accommodation
during delays, significantly impreving
traveller satisfaction,

Technology will not replace
hospitality; it will empower industry to
dalivar faster and highly personalised
OEparisnCas.

EQI Travel intelligence and data
analytics have becoma

gritical business tools. How

is Amadeus leveraging real-
time data, predictive insights,
and analytics te help Industry
stakeholders make faster and
smarter declsions?

In & rapidly evelving environment,
the ability to access real-time ingights
and make faster, data-driven decigions
is becoming a key competitive
advantage for airlines, airports, hotels,
destinations and travel sallers,

Real-time data is also playing a
critical rele in disruption management,
During delays or operational
disruptions, intelligent systems can
proactively recommend altermnate
itineraries, automate rebooking
processes and iMprove communication
with travellers, significantly enhancing
customer satisfaction.

Another important area is traveller
personalisatian. By analysing
behavioural patterns and preferences,
the industry can now deliver more
relevant offers, dynamic merchandising
and tailoured experiences across the
entire journey. As travel ecosystems

become more interconnected, data
intelligence will increasingly shape the
future of travel

The travel industry today
demands seamless
expariences across booking,
paymeants, accommeodation,
mobility, and customer service.
How is Amadeus anabling a truly
integrated travel journaey?

Today's travellers no longer
wigw thewr jpurmey as separate
touchpoints — they expect one
connected. seamless expenence from
inspiration and booling to airport
transit, saccommodation, payments,
mobiity and post-tnp engagemeant.

At Amadeus, our focus is on enabling
axactly that: a truly integrated travel
ecosystem powenad by intelligant
technology and connected platforms.

We ara helping the ndustry move
away from fragmeanted systems
towarnds & mone undfied and travellor-
centric approach. Through cloud-
based mfrastructure, Al-driven
perscnalimation and opan technology
platformas, we enable srlines, airports,
hotels, mobality providers and travel
sellers 1o work more collaboratively and
afficiently.

Travellars today increasingly axpact
personalised booking expenences,
frictionless payments, real-tme
updates, self-service capabulities
and smoother airport joumeys.

Our technologies support this by
connecting multiple stakeholders
across the travel ecosystem, allowing
data and services to flow seamlessly in
real time.

In awviation, this includes dynamic
retailing, biometric-enabled airport
expenances, disrupbion management,
and personalised ancillary offenngs.

In hospitality, we are helping hotels
leverage guest data and automation
to deliver more personalised stays
and operational efficiency. We are also

SEEING growing convergence between
travel and mobility, where integrated

platforms can connect Rights,
accommodation, rail, ndeshare and
local expenences into a single journay
EXDETIence.
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@ Looking ahead, what is your
vision for Amadeus India's

contribution to shaping the future
of trawvel, tourism, aviation and
hospitality — both within India and
the South Asia marketplaca?

Travel and tourism in South Asia is
booming in 2026, with the Woarld Travel
& Tounism Council {WTTC) projecting
the region’s travel & tourism sector
to grow at more than 6% annually,
significantly cutpacing the broader
global economy. WTTC data highlights
India's travel and tourism sector
growing by ower 7% yaar-on-year. The
live entartainment and avent touriam
industry in South Asia is projectad to
hat all tima high, largely spearheadad
by rising middle-class aspirations,
axpanding aviation infrastructura, rapd
digital adoption and a new ganeration
of travellars seeking seamless,
connected and expenance-lad joumays.

South Asia 18 expected to 866 soma
of the fastast growth in air traval
globally over the next two decadaes,
while digital travel bookings across the
region continue to accalarate ropidly.
This creates an enormous opportunity
to modemize travel infrastructure
through smarter retailing, personaliaed
travaller engagemant, biomatric-
enabled journays and more efficiant
operational ecosystems. At the same
timg, sustainability and inclusivity will
become incraasingly important, Travel
has the power to connect communitias,
create jobs and drive regional
development at scala.

Amadeus’ Hospitality business
recently conducted research, Travel
Dreams 2026, which included a survey
of 1000 indian travellers, and 15%
of Indian people surveyed said that
sustaimability credentials are important
whian booking a hotel. This was highear
than the global sverage of 109, which
included reaponses from the six other
markets surveyead.

The future of travel will be driven
by intelligent technology, data-
led decision-making, Al-powered
personalisation and seamless
collaborations. Amadeus will act as the
enabler for building a truly connected
travel ecosystem across South Asia.



